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MethodologyMethodology

• 1000 online interviews

• Age: 18+

• Fieldwork: 21-26 November 2008

• Data is weighted and matched with ABS 
census data to ensure a nationally 
representative sample

• Online panel members are primarily recruited 
offline and by invitation only ruling out self-
selection issues associated with online 
methodologies

• Maximum margin of error at 95% confidence 
level: ±3.1%
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Key findingsKey findings

• More than half of Australians think that tattoos on members of 
the opposite sex make them less attractive, only 7% think 
they make them more attractive

• 50% of women think that tattoos are not attractive on men, 
while 56% of men find tattoos on women unattractive

• Older people are much less likely to find tattoos attractive 
than younger people

• 63% of Coalition voters believe that tattoos make people less 
attractive, compared to 49% of Labor and only 38% of Greens 
voters

• On average, none of the analyzed groups find that tattoos 
make members of the opposite sex more attractive
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Aussies turned off by TattoosAussies turned off by Tattoos

Generally, do you think that tattoos on members of the opposite sex make them...

Less attractive: 
53%

More 
attractive: 7%

Don’t matter at 
all: 36%

Unsure: 4%
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Older Australians donOlder Australians don’’t like tattoos at allt like tattoos at all
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Generally, do you think that tattoos on members of the opposite sex make them...
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A glimmer of hope for A glimmer of hope for tattoedtattoed greeniesgreenies
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Generally, do you think that tattoos on members of the opposite sex make them...
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Little difference between statesLittle difference between states
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Generally, do you think that tattoos on members of the opposite sex make them...



U
M

R
 R

e
se

a
rc

h

8

About UMRAbout UMR

Australia's Leading Research and Issues Management Company

UMR is the company of choice for leaders and decision-makers, because 
we turn high quality research into useful hard-headed strategic advice. 
UMR Research has provided significant insights, advice and campaign 
management to decision-makers who have brought about major change 
in Australia and New Zealand for Governments and business.

UMR is a full-service opinion research, issues management and 
campaign company, based in Australia and Zealand, working across the 
Asia Pacific region. We specialise in political research and campaigns, 
corporate reputation, issues management and social marketing.

We have over 20 years experience developing a deep understanding of 
the views and opinions of Australians and New Zealanders. Our team of 
expert researchers are seasoned professionals who combine extensive 
experience with a deep understanding of the public mindset.

Contact:
Level 1, Suite 105 332-342 Oxford Street Sydney NSW 2022 AUSTRALIA
Tel: +61 2 9386 1622 Fax: +61 2 9386 1633 Email: office@umr.com.au

mailto:office@umr.com.au

